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Respondent's Perception on product pricing
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Business Confidence Index across Regions
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Business Confidence by Frm Size
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The Seventh survey has assessed the industry’s perception
on the concept of vertical integration of value addition in
product line-up which will give Indian companies an edge in
global market. Almost al the respondents are of the view
that the Indian textile companies need to move in this
direction. Several companies are aready in the process of
investing in vertical integration projects or putting in place

processes to produce value added products. %
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